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Elements of Design 

 

Good design for any medium would be similar in many ways.  According to Advertising 

Creative, in regards to good design, “the same principles generally apply across all media” 

(Altstiel & Grow. 2013. p. 131).  There are special factors to consider for different mediums, but 

any type of design should be visually interesting and appealing.   There are aspects that would 

affect design choices differently for the web content of an online magazine than the 

considerations for a printed version of the same.  “The four design principles, proximity, 

alignment, repetition, and contrast” (Altstiel & Grow. 2013.p. 147), per discussion in 

Advertising Creative, are necessary for any type of good design.  

The overall look should be simple, but demonstrate a clear message that is “interesting 

and engaging” (Altstiel & Grow. 2013. p. 131).  Visually expressing the  Big Idea  in a  way that 

appeals to the audience visually and verbally is the intended goal for good design (Altstiel & 

Grow. 2013. p. 131). "Repeating some design element throughout your layout is essential" 

(quote from Altstiel & Grow. 2013. p. 136).   

The primary design principles are similar no matter what the medium of presentation, 

such as web or print.  However, there are items of consideration that are specific to certain 

mediums. For example, repetition is critical on the web.  Navigation that presents a uniform 

appearance helps users find information more easily and confirm they are still on the same 

website.  Using similar color schemes, buttons, and graphic elements is very important online 

due to user interactivity. Similarly, the font choice on a website needs to be selected with care. If 

a web platforms does not have a font used in the design, the substitution made by the operating 

system could affect the look of  the design   (Altstiel, T. & Grow. 2013. pp. 147-148).   

The display of various size computer screens, in addition to concern about multiple 
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browsers rendering the look of designs differently, make designing for the web challenging.  It is 

difficult, if not impossible, to ensure a design will look the same for everyone in digital format. 

An attempt to look as good as possible for the most common computer monitors and browsers is 

a wise goal. 

It was indicated several times in Advertising Creative that keeping design simple is wise 

(Altstiel & Grow. 2013. pp.131-151).  Simple design is particularly important for web graphics, 

as they will load quicker, which will help keep the viewer’s online experience positive. On the 

other hand, enough visual and text must be offered so the user can see the logical flow of the ad 

and understand the story. Items to consider for web graphics is Items of importance specific to 

designing for mobile advertising include consideration for utility and entertainment, according 

to Advertising Creative (quote by Altstiel, T. & Grow. 2013. p. 149). 

How much space will be available for the design is another consideration that may affect 

the design decisions on various media. As discussed in Advertising Creative, magazines offer a 

variety of options for design creativity, as there can be room for different sizes and shapes of ads 

(Altstiel, T. & Grow. 2013. p. 211). 

 “When it comes to print, it is better to use a visual” (quote by Altstiel, T. & Grow. 2013. 

p. 142), as opposed to a lot of text, per information in Advertising Creative.  The color to be used 

in design should be evaluated thoroughly.  According to “something as simple as changing the 

exact hue or saturation of a color can evoke a completely different feeling” (quote by Chapman. 

2010).  This resource provided information about various associations considered with certain 

colors, such as blue being affiliated with being calm, responsible, or sad (Chapman. 2010). 

Creating a good design requires talent, time, and effort.  Much can be learned about 

techniques that will likely provide good design.  Finding the right way to communicate the 
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intended message that appeals to the relevant target audience is difficult, but carefully studying 

design techniques can assist with this effort.  Adequate information about the product or service 

and the target market audience is critical to design a relevant look.  Similar to writing good copy, 

concisely and quickly grabbing the reader’s attention and persuading them of the benefits of the 

product or service is critical for good design (Altstiel & Grow. 2013.). 

The four design elements should be strongly implemented in all aspects of a campaign. It 

is crucial to remember that the concept of unity is the foundation for these design principles.  

Additionally, concerns such as making wise color choices, after evaluating how they will appeal 

to the target audience and affect the brand’s message, are important aspects of design.   Getting 

the design to look as intended, based on limitations or opportunities on various mediums, may 

vary and need to be modified appropriately.  However, the basic design principles should be the 

primary considerations of any design, and applied as relevant to the specific subject being 

promoted.  Appealing to the user by using the right mix of repetition, contrast, alignment, and 

proximity in a uniform manner will result in the best design. According to Advertising Creative, 

unity is critical in regards to overall design and "what matters in the final analysis" (Altstiel & 

Grow. 2013. p.133). 
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