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Websites serve a wide range of purposes, from simple displays of information to complex 

e-commerce systems.  Pertinent criteria, unique to the website purpose, should be considered in 

the planning process when creating and maintaining websites.  As indicated by research, the 

viewpoint of the target audience should be the primary concern for website development. The 

various components such as design, content, and functionality required to complete a website 

should all be considered, with the intended viewer’s interest identified as a top priority.  Overall, 

the professionalism, the ease of navigation, and the message communicated are all critical 

aspects of a website.  Relevant online marketing or web search engine optimization, referred to 

as SEO, is important so intended customers or users can find a website easily. However, care 

must be taken to employ SEO ethically and properly.  Serving the interests of the intended web 

audience will be the best way to offer the optimal user experience, as well as provide the most 

relevant content for search engine marketing (Ledford, 2009).  Of course, a website needs to 

attract traffic, but must also hold the viewer’s interest after the site is located.  Web content 

experts advise that viewer’s attention must be grabbed within seconds, as people typically scan, 

rather than read, web pages (Barr, et al., 2010, p.5).   Additionally, complying with Web 

accessibility standards is crucial, so a website can be available for as many people as possible.  

Proper Web accessibility can offer many benefits that contribute to a positive Web experience, 

including aiding with SEO  (W3C, 2012).  

 The value of SEO is demonstrated when the appropriate target audience easily finds a 

website.  Many books have been written about the subject of SEO and the importance it can 

offer, in regards to helping online marketing to target relevant customers.  For instance, The 

Search Engine Optimization Bible, created from an Internet Technology expert, Jerri Ledford, 
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offers suggestions for web marketing strategies (Ledford, 2009). The introduction of this book 

makes it clear that SEO is complex and requires work, but can help customers find a website.  

According to Ledford, implementing SEO strategies involves time and commitment, but a 

determined effort can result in more appropriate web marketing.  Also, in the book’s 

introduction, Ledford stressed the importance of keeping the focus on the website audience’s 

interest in mind for SEO. Being able to reach the specific users that will benefit from what a 

website provides is key to applying good SEO.  Therefore, keeping the focus on the customer 

needs is what matters most, in regards to being found by website search engines (Ledford, 2009, 

p. xvii).  

  The current top search engine, Google, takes many elements into consideration for 

matching search criteria to search keywords, according to a chapter discussing website rankings 

(Milstein et al., 2006, p. 3).  In regard to web page rankings, it was noted in Google: The Missing 

Manual that 500 million variables could factor into Google’s search equation (Milstein et al., 

2006, p.4).   In that same regard, as noted by Jerry Ledford in the Search Engine Optimization 

Bible, SEO algorithms, concerning how web pages are located, are closely guarded secret 

information by the search engine companies. However, the goal of search engines is to offer the 

most relevant web pages for specific search keywords (Ledford, 2009, p. 5).   Accordingly, 

creating a website that would assist a Web searcher is the best approach, as search engines strive 

to accommodate the search behavior of users (Ledford, 2009, p. 20).   

  In addition to offering advice on proper rules to follow for good SEO, author Jerry Ledford 

mentions bad practices that can negatively affect website rankings.  Some specific examples can 

be found under a section discussing “Manipulating Search Engines”, with the quote by Jerri 
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Ledford that “SEO is about manipulating search engines – to an extent” (quote by Ledford, 2009, 

p.19) emphasizing this point.   For instance, using targeted keywords liberally in Web content is 

advised, assuming the words are relevant to the topic and context (Ledford, 2009, p. 19).  In 

contrast, attempting to deceive search engines with hidden keywords embedded in the website is 

unethical (Ledford, 2009, p. 20).  This “black-hat”, or dishonest, attempt to improve web page 

rankings is called keyword stuffing (Ledford, 2009, p. 41).  Attempts to trick search engines will 

likely be detected and result in the website being banned from search queries (Ledford, 2009, p. 

20).   The purpose of Internet search engines is to help people find information appropriate to 

their search criteria.  In that regard, using SEO strategies that honestly help your target user find 

your website will appear favorable to the search engines, but chicanery will hurt your website 

rankings.  Furthermore, improved web site rankings will allow a better chance that the customers 

the website is targeted toward will find it (Ledford, 2009, pp. 18-20).   

 Another resource that suggests it is wise to gear website development and functionality 

toward the user is the book, Google Advertising Tools. According to this book cover, author, 

Harold Davis, is a strategic technology consultant and expert on Google’s tools; thus, this 

information offers relevant value in the discussion of SEO.  In that regard, Harold Davis lists a 

variety of measures that can help website rankings in Google Advertising Tools (Davis, 2006).   

However, he does note that being overly aggressive and abusing SEO techniques will be frowned 

on by Google and can result in being penalized in website rank.  Similar to the advise given by 

other SEO experts utilized in this research report, it is recommended by Davis that simply 

developing content that will benefit people will naturally help with SEO (Davis, 2006, p. 77).   

Therefore, Harold’s opinion that creating Web content that will be useful for people, not 
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worrying about search engines (Davis, 2006, p. 77), adds more strength to the conclusion of this 

report.               

 Similarly, much discussion about the importance of speaking to a website audience can be 

found on the website of The World Wide Web Consortium (W3C), a non-profit authority on 

resources for Web Standards (W3C, 2012).  W3C offers input about how Web accessibility is 

crucial for the courtesy of a website’s target audience, but also has a financial benefit in regards 

to search engine optimization.  Their website provides insight about how more money can be 

earned by improving Web accessibility features.   According to discussion in the article found on 

their website, Financial Factors in Developing a Web accessibility Business Case for Your 

Organization, the greater number of people who are able to locate a website improves the chance 

of financial gain from the website’s intended purpose.  Additionally, W3C advises, web search 

engines take Web accessibility factors into consideration when ranking the website.  Thus, a 

website that adheres to accessibility standards offers value to a greater number of users and also 

helps improve the website rankings, which adds even more value to the website (W3C, 2012).

 The effort to make a website accessible does takes time and money.  However, the payoff 

is increased potential use by more people in more situations. There are direct and indirect 

financial gains offered as benefits of creating a website that are favorable in terms of 

accessibility. Optimizing a website in regards to accessibility is often more cost effective when 

building the site than it is to fix a site.  Therefore, effort put toward better accessibility in the 

beginning stages of web development is a wise option (W3C, 2012).     

  Presenting a website that adheres to proper accessibility guidelines assists with 

providing a more favorable image as well as improved customer availability. For example, 
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“Alternative text for images and multimedia” (W3C, 2012) was listed as a way to increase 

findability with search engines.  Additionally, web search engines give favorable weight to 

websites that offer a text-based way to know what an image displays.  Therefore, including code 

for a relevant description of photographs and graphics provides mutual benefit for people, as 

well as search engines. Thus, adhering to Web accessibility guidelines is one way to assist with 

presenting good content (W3C, 2012).          

 Content that helps people can be communicated in many ways. A major web search engine 

provider, Yahoo, has acquired much knowledge in figuring out what is appropriate concerning 

great Web content.  In that respect, the authors of The Yahoo! Style Guide offer their expertise 

and advice about the many challenges of communicating online as well as offer solutions. They 

have compiled a valuable resource they indicate is “an in-house reference on how to create 

content for the website” (Barr et al., 2010, Introduction). People with much experience in 

creating online resources, acquired from working at Yahoo, have indicated that providing content 

that is clear and concise is the best option for a web presence (Barr et al., 2010).  

 In addition to offering great content, the placement on a Web page is important.  According 

to Yahoo! Eye-tracking studies, it was determined that the upper-left corner of a web page is a 

top place for viewers to scan first.  Displaying crucial Web content in this area, which most Web 

surfers notice first, is very wise.  It was also indicated that a decision about whether to stay on 

the web page is arrived at very quickly, often within three seconds. Therefore, ensuring the 

website looks appealing with a quick glance is of utmost importance.   Barr et al. offered further 

advice that data presented in a simple way, such as short paragraphs or bulleted lists, is the 

online preference of web users. (Barr et al., 2010, pp. 4-8).  As it has been determined that web 
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readers prefer to scan as opposed to reading, figuring out ways for important items to stand out, 

such as by using bold font and larger headings, can assist to hold a reader’s attention  (Barr et al., 

2010, p. 4).                

 In addition, The Yahoo! Style Guide offers much more helpful information about making 

Internet content appealing. Chapter 2, named “Identify Your Audience”, informs that it is critical 

to understand the goals of a website’s expected core audience and provide solutions to best serve 

their needs (Barr et al., 2010, p.17).   Figuring the interest and expectation of people who will 

visit a website and offering ways to help them is one important message presented in this 

chapter.  Tools and techniques to gather demographic information about a website’s target 

audience are discussed.   Items of consideration include: audience’s content needs, people’s 

online experience, whether material will offer the visitor benefit or value.  Exercises on how to 

analyze the information and that would be important to a potential user are presented (Barr, 

2010, pp. 17-26).  Thus, the message is repeated in a variety of ways, in the Yahoo! Style Guide, 

that the online experience and opinion of the end user is what matters (Barr et al, 2010). 

 Data in Yahoo! Style Guide concurs with the Search Engine Optimization Bible concerning 

advise about putting the website user first.  The Yahoo! Style Guide offers a wide range of Web 

content suggestions, including a chapter titled “Optimize Your Site for Search Engines”, that 

discusses ways to make a website more SEO favorable  (Barr, 2010, pp. 393-418).  “Optimize 

your site for people first—through clear, concise writing—and for search engines second.” 

(quoted by Barr et al., 2010, p. 395) is an indication by Barr as one of the many examples that 

offers advice similar to that in the Search Engine Optimization Bible (Barr et al., 2010).  

 Search Engine Optimization Bible author, Jerry Ledford, concurs with the authors of The 
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Yahoo! Style Guide in many suggestions in regards to SEO.  One great point is made during 

discussion in “Part I Understanding SEO” of how constant SEO effort is needed to keep current. 

 Consistent algorithm changes that affect web site search criteria was noted as a reason it is so 

important to craft websites “with users in mind first, and then search ranking”  (quote by 

Ledford, 2009, p. 20).  Similarly, a book authored by Web content manager and well-known 

speaker of Web content (McGovern, 2006, cover), Gerry McGovern stresses the importance of 

supplying Web content that will help customers (McGovern, 2006, p. 8).  In book, titled Killer 

Web content, McGovern mentions SEO with the train of thought that optimizing for people is 

what matters (McGovern, 2006, p. 8).  A direct quote highlighted in red in this book, “Focus on 

how people search, not on how search engines work”  (Quote by McGovern, 2006, p. 8) 

emphasizes his recommendations.   

  As has been discovered from the resources utilized, a wide range of elements must be taken 

into consideration for the success of a website.  According to The Yahoo! Style Guide, finding 

reliable information quickly on websites that provide simple navigation is very important to 

online users (Barr et al., 2010).  Similarly, the best website includes useful information 

concisely, with the user in mind (McGovern, 2006, p.13).  As indicated by Internet experts, 

assembling a web site that looks nice, is easy to navigate, and that offers relevant information 

involves commitment, but can be achieved by a determined effort (Barr et al., 2010).   However, 

the right target audience must be able to find the website, or the work will be wasted.  So, search 

engine optimization techniques directed toward the anticipated web user, such as those discussed 

in the Search Engine Bible, can assist with appropriate Internet marketing (Ledford, 2009).  

Additionally, putting a focus on good Web accessibility can offer a better online experience for 
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those with and without disabilities (W3C, 2012).   How the target audience will be affected, 

which affects the ultimate success of the website goals, is critical; the user experience should be 

given the utmost consideration for all aspects of website development.  Therefore, the best 

chance for providing content that will mutually benefit the website owner and visitors is to offer 

what will supply the greatest value for the website viewer.  
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