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Knowing as much about your target audience is critical for any online campaign. Accord-

ing to Search Engine Optimization Bible,  it is “vitally important that you build your website 

with users in mind first” (quote from Ledford, 2009, p. 20).   This book informs that maintaining 

your online presence is a continuous effort with all portions of the website requiring attention 

(Ledford, 2009, p. 21). A successful website grows and changes constantly and user content must 

consistently be updated to reflect those changes (Ledford, 2009, p. 33).  

 Although there are a wide variety of criteria that may affect search results, some impor-

tant elements should be given priority.  Keyword research for the optimum key phrases and 

words that will appeal to audience is a crucial endeavor, per this resource. Search Engine Opti-

mization Bible informs, in a chapter titled Keywords and Your Web Site, informs how important 

choosing the best keywords and key phrases are for helping visitors find your site (Ledford. 

2009, p. 66).  

The content is the main draw for Web visitors, and should be relevant, accurate, and cur-

rent. User experience, product descriptions, articles, blog posts, and even advertisements con-

tribute to the overall online experience for the viewer. There are many recommendations from 

this resource that will facilitate with search engine results, such as putting important keywords in 

the title tags.  Also, per this resource, keyword and description meta tag code in a website is 

highly recommended (Ledford, 2009).     

  Search engines look favorable on HTML that is appropriately coded and optimized. 

Some important elements to include and present in the best manner include title, heading, metal 

and alt tags.  Web site code that is free of errors, as discussed in chapter titled Tagging Your Web 

Site in Search Engine Optimization Bible, with best use of current technology is recommended  
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(Ledford, 2009, pp. 211-225). Presenting a professional website, supplemented by the most pop-

ular social media will be the goal of an effective advertising campaign, as discussed in a chapter 

titled Adding Social Media Optimization (Ledford, 2009, pp. 317-327).  

 An article from September 2013 by Jayson DeMers on forbes.com, titled The Top 7 On-

line Marketing Trends That Will Dominate 2014, also indicates the importance of Web content.  

Per a quote from this resource, information from “Content Marketing Institute, the top B2B con-

tent marketing strategies are social media, articles on a business’s website, eNewsletters, case 

studies, videos and articles on other websites” (quote from DeMers, 2013). Jayson DeMers also 

highlights the importance of social media for online advertising, particularly the well-known 

Facebook, LinkedIn and Twitter. Another factor that facilitates online content popularity, per this 

article, is a good mix of images with the Web content.   Simplicity is another characteristic to 

strive for in the online world.  Apple and Google are given as examples of top brands that present 

themselves online in an uncluttered and minimalist manner (DeMers, 2013).  

 Search Engine Optimization Bible, in a chapter titled Understanding and Using Cam-

paign Targeting, discusses how more specific marketing can be reached out to with Behavioral 

targeting.  The ability to provide people with content and advertisements more suited to their 

preferences does involve collecting information about them and their online behavior.  This au-

thor informs that letting potential users know they are being tracked online is of utmost impor-

tance for obtaining permission and participation in your advertising efforts.  Additionally, if 

viewers feel they receive value, such as better services or lower prices, they are more willing to 

trade some privacy, per this resource (Ledford,  2009, pp. 161-170).  

 Concise and clear images pictures with text sprinkled in diversification of social media, 
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and great content for Web users are very important in regards to a offering a competitive n online 

presence (DeMers, 2013). All elements of the Web and social media content, including text, im-

ages, articles, blogs, and even advertisements must appeal to the target audience. A professional, 

trustworthy, and interesting online presence is the goal of an effective marketing campaign.  The 

primary consideration is to strive to provide information and resources that would be helpful to 

the target audience.  Presenting information with the needs of the viewer as primary considera-

tion is critical (Ledford, 2009). 
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